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Media AdvertisingMedia Advertising

Reach the maximum proportion of the DB target profile Reach the maximum proportion of the DB target profile 
households nationally at appropriate weight levelshouseholds nationally at appropriate weight levels
Drive consumer responseDrive consumer response ––
website visits and DVD request lead generationwebsite visits and DVD request lead generation
Leverage integrated media to maximize results:Leverage integrated media to maximize results:
–– TV, Online, Other (based on agency recommendations)TV, Online, Other (based on agency recommendations)

Creative:Creative:
–– TV TV –– Wave & DogsWave & Dogs
–– Online Online –– New executions (incl. video)New executions (incl. video)

Timing Timing –– Spring Spring ’’0808
Current status Current status –– Media plan to be presented for approval by DB Media plan to be presented for approval by DB 
Board on Jan. 16Board on Jan. 16



InteractiveInteractive

BoaterBoater ’’s Marketplace launchs Marketplace launch
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InteractiveInteractive

BoaterBoater ’’s Marketplace launchs Marketplace launch
BoaterBoater ’’s s BlogBlog
Expand Expand ““ DestinationsDestinations”” section to accept user section to accept user 
submissions (writesubmissions (write--ups, photos)ups, photos)
““ Email to a friendEmail to a friend””
Video clips of FAQ to Boating GuyVideo clips of FAQ to Boating Guy
Video samples of DVD contentVideo samples of DVD content
User reviews (User reviews (““ Did you find what you were looking Did you find what you were looking 
for?for?”” ))
Utilize Utilize ““ A Good RunA Good Run”” as an entertainment feature to as an entertainment feature to 
get people talking about our siteget people talking about our site



Public RelationsPublic Relations

New PR agency will be responsible for:New PR agency will be responsible for:
–– Expanding media relations including online and Expanding media relations including online and 

nonnon--traditional mediatraditional media
–– Evolving DB media pitch ideasEvolving DB media pitch ideas
–– Implementation of new media engagement tacticsImplementation of new media engagement tactics
–– Sharing of best practices with US PR teamSharing of best practices with US PR team
–– Measurement of PR effectivenessMeasurement of PR effectiveness
–– Above all, creative thinkingAbove all, creative thinking

Current status Current status –– new PR agency new PR agency 
recommendation to be made to DB Board on recommendation to be made to DB Board on 
Jan. 16Jan. 16



Lead GenerationLead Generation

Recruit additional manufacturers into using the Recruit additional manufacturers into using the 
Discover Boating Lead System Discover Boating Lead System 

DVD distribution:DVD distribution:

–– 5,000 through online order fulfillment5,000 through online order fulfillment

–– 1,000 through boat show on1,000 through boat show on--site orderssite orders

–– 1,500 through summer event on1,500 through summer event on--site orderssite orders

Generate at least 15,000 entries                                Generate at least 15,000 entries                                
for a 2008 consumer promotionfor a 2008 consumer promotion

OptOpt--in rate to achieve 25%                                in rate to achieve 25%                                
increase in Hot Leads totalincrease in Hot Leads total



Shows & EventsShows & Events

Refine Discover Boating Centre displays at Refine Discover Boating Centre displays at 
boat showsboat shows
Renew partnership with Renew partnership with BOATsmartBOATsmart Canada Canada 
for Winter for Winter ’’08 show season and 08 show season and for Summer for Summer 
’’08 community events, waterfront festivals 08 community events, waterfront festivals 
and urban eventsand urban events
National program funding available to National program funding available to 
support ongoing regional MTA Discover support ongoing regional MTA Discover 
Boating initiativesBoating initiatives
Continue with national DB Magazine conceptContinue with national DB Magazine concept


